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| Introduction

The most important way of expressing our brand is through our identity.

Our identity is more than just a badge or a signature. Our identity is
how we present ourselves to the outside world - our public face.

It tells people who we are and what they can expect from us in terms of quality
and service. In short, our identity sums up everything we stand for. These brand
guidelines explain the various elements that make up our identity - what they
are, how they fit together, and why it is vital that we use them in the right way.
They apply to communications such as stationery, sighage and literature.

Please ensure that you understand and use these brand guidelines to help apply
our identity correctly and consistently. Your help in doing this is invaluable.

Thank you.
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I Navigation

1 This page demonstrates how to navigate
2.0 The Identity Elements 32.40 Panel Grid - Key Elements through the Mohammed Bin Rashid School
| Of Government brand guidelines.

2 P The MBRSG brand panel grid has 8
unique visual elements that makes
it distinctive and consistent:

The content is an actual page presented

1. Image area . )
3 > This Is A Headline 2. Main message for demonstration purposes. The tinted
,,,,,,,,,,, Wth E h g O 3. The prosperity path graphic .
i 4 The Stied pattern boxes refer to the described area.

6. The Government Of Dubai logo
7. The MBRSG brand marque

Section title

Page title

Technical specs and artwork example
Instructions
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Back

Content Page

Forward
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Section One
Strategic framework
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1.0 Strategic framework 1.1 Brand Vision
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To be an internationally renowned research and

teaching institution for government administration
and public policy in the Arab world.
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1.0 Strategic framework 1.2 Brand Mission
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The Mohammed bin Rashid School of Government is
committed to the advancement of good governance in
the Arab world by serving as a platform for the creation

of applied research, the dissemination of best practice

and the education of policy makers in the region.
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1.0 Strategic framework 1.3 Brand Culture
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Section Two
The Identity Elements
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2.0 The Identity Elements 2.1 Introduction

The MBRSG new visual identity
system will help people recognise
and connect with our brand through
the use of colours, type, layouts,
and how our brand applied across
all types of communications. It is
mandatory to realise and apply

the principles to produce the
correct brand communication.
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2.0 The Identity Elements

Primary brand marque versions

Secondary brand marque versions
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Brand colours & colour balance

The shield pattern

Primary Arabic typography

w.cbnll UhA g6
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Primary English typography

Alexon is our
primary English

typeface

The prosperity path graphic

B
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Secondary English typography

Helvetica is
our secondary
English typeface
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Brand grid system

2.2 Our Key Elements - All You Need

Brand panel grid system

This Is A
Headline
With
Emphasis
On Some
Words

www.mbrsg.ae

This Is A Headline
With Emphasis On
Some Words

Brand panel grid system variations

This Is A Headline
With Emphasis On
Some Words

B

S

This Is A Headline
With Emphasis On
Some Words

— v

Brand panel grid system flexibility

This Is A Headline
With Emphasis On
Some Words

This Is A Headline
With Emphasis On
Some Words

This Is A Headline
With Emphasis On
Some Words

-

This Is A Headline
With Emphasis On
Some Words

This Is A Headline
With Emphasis On
Some Words

This Is A Headline With
Emphasis On Some Words

s L
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2.0 The Identity Elements 2.3 Brand Marque - Overview

The MBRSG brand marque is desighed
to epitomise our brand values and
essence, it is one of the most valuable
assets of our company. It provides

the legal trademark and represents
our service quality assurance.
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2.0 The Identity Elements 2.4 Brand Marque - Versions

Our brand marque establishes the foundation for our visual
identity. It defines the measuring unit for the visual system,
such as layout grids, graphic element and corporate colours.

The MBRSG brand marque is available in two versions;
primary brand marque and secondary brand marque.

The primary version must be used most of the

times. Only when it’s not possible to use it and as
exceptions, the secondary version may be used.

MBRSG primary brand marque MBRSG secondary brand marque
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2.0 The Identity Elements 2.5 Brand Marque - Clear Space
& Minimum Size

MBRSG MBRSG The clear space area is the exclusion zone around our

A il (ua_one il primary brand secondary brand marque. It is this safe area that maintains our brand
G 59 <l Gyla marque brand marque marque visibility and separates it from other elements.
MOHAMMED BIN RASHID : minimum size 1 minimum size
SCHOOL OF GOVERNMENT ! u“;f«_u.',\_'ﬁ
i i S You can easily calculate this area by using the height of the
j shield (referred to as x height) in the MBRSG brand marque.
2o mm ‘ 15 mm - Make sure that there is no copy or images (apart from the
background image) within the clear space area. There
are no exceptions to the clear space rule — we must
respect our brand marque by giving it prominence.
MBRSG primary brand MBRSG secondary brand
marque clear space marque clear space

YaX X

X X
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2.0 The Identity Elements 2.6 Brand Marque - Alignment Zone

""""""

The alignment zones are the invisible lines used to align the
MBRSG brand marque in both axis horizontal and vertical.
Because of the nature of the design, the MBRSG brand
marque should not be aligned based on the lowest or highest
point. Instead the guides demonstrated on this page must be
followed to insure correct alignment and visual balance.
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An example of a correct alignments of
the MBRSG primary brand marque with
the Government of Dubai Logo

MBRSG primary brand

MBRSG secondary brand
marque alignment zone

marque alignment zone
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Horizontal
Alignment Zone

Horizontal
Alignment Zone
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Vertical Alignment Zone Vertical Alignment Zone
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2.0 The Identity Elements
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MBRSG primary brand marque
Full colour version

To be used when printing the full colour

brand marque on white or light background.

MBRSG primary brand marque
Black colour version

Mainly for fax sheet usage and any
media that doesn’t allow colour printing.
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2.7

Brand Marque - Primary Version Usage

To meet various technical requirements, three variations of
the MBRSG primary brand marque have been approved for
use, in addition to the primary full colour brand marque.

Please ensure that you use the correct brand marque that
matches your specific needs as outlined on this page.

All the versions of the brand marque are available on the
MBRSG artwork CD ROM supplied with these guidelines.

MBRSG primary brand marque
Reversed colour version

To be used when printing the
full colour brand marque on a
coloured or dark background.

MBRSG primary brand marque
White colour version

To be used when printing the

one colour brand marque on a
dark or black background.
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2.0 The Identity Elements 2.8 Brand Marque - Secondary Version Usage

Equal to the MBRSG primary brand marque, three variations of
the MBRSG secondary brand marque have been approved for
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MBRSG secondary brand marque
Full colour version

To be used when printing the full colour

brand marque on white or light background.

MBRSG secondary brand marque
Black colour version

Mainly for fax sheet usage and any
media that doesn’t allow colour printing.
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use, in addition to the secondary full colour brand marque.

Only use the MBRSG secondary brand marque when
it’s not possible to use the primary version.

All the versions of the brand marque are available on the
MBRSG artwork CD ROM supplied with these guidelines.

MBRSG secondary brand marque
Reversed colour version

To be used when printing the
full colour brand marque on a
coloured or dark background.

MBRSG secondary brand marque
White colour version

To be used when printing the
one colour brand marque on a
dark or black background.
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2.0 The Identity Elements 2.9 Brand Marque - Special Use

For special purposes and occasions, such as the MBRSG
president letterhead and business cards; the MBRSG brand
marque can be produced using a special production technique.

Silver foiling can be added over the Arabic calligraphy within the
shield shape, to add prominence and regal finish. The Magenta colour
represents the silver foiling area, not an actual Magenta colour.

All the versions of the brand marque are available on the
MBRSG artwork CD ROM supplied with these guidelines.

MBRSG primary brand MBRSG secondary brand
marque — special usage marque — special usage
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2.0 The Identity Elements
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Do not change the word
marque of MBRSG brand
marque or apply any other
typographic treatments

Do not change the dimensions
of the brand marque elements.
The brand marque elements
should be treated as one unit
and should not be separated.
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Do not change the brand
marque lockup, this applies
to all the elements which are
part of the brand marque.

Do not apply any visual effects
to our brand marque, like drop
shadow, embossing or glow.

—
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Do not use the full colour
brand marque on dark or
busy image backgrounds.
Always maintain enough
contrast and clear visibility.

Do not use the full colour
brand marque on dark
coloured backgrounds.
Always maintain enough
contrast and clear visibility.

2.10
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Do not change or switch
the colour values in the
brand marque. The brand
marque colours should not
be manipulated in any way.
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Do not change the ratio of the

brand marque dimensions. The
relation of the width and height
should be preserved at all time.
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Brand Marque - Misuse

We must always ensure that we follow the
MBRSG brand guidelines consistently

as even small deviations can dilute the
impact of our brand. It is essential that
the brand marque is applied consistently
at all times and across all media.

Do not attempt to recreate or alter the
brand marque in any way. Here are some
examples of possible violations.

Digital artwork for all brand marques

can be found on the CD ROM
supplied with these guidelines.
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2.0 The Identity Elements
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10% 0%

20% 20%

Silvertone  Cobaltone Coreblue Black

Silvertone  Cobaltone  Coreblue

0%

|
e

Silvertone  Cobaltone  Black

Silvertone  Cobaltone  Coreblue Black

Mohammed Bin Rashid School Of Government Brand Identity Guidelines. March 2014

2.11

Using the MBRSG full
colour brand marque with
background colours

Using the MBRSG reversed
colour brand marque with
background colours

Using the MBRSG black
colour brand marque with
background colours

Using the MBRSG white
colour brand marque with
background colours

Brand Marque - Usage On
Colour Background

To ensure the best presentation for the MBRSG brand
identity, we specify the background colour that should be
used with each version of the MBRSG brand marques.

The adherence to the principles outlined here will ensure
enough contrast and maximum exposure to the MBRSG
brand identity and branded communication.

The brand colour specifications are specified in pages

2.17-2.20. Please refer to those pages to obtain the colour
values and their translation for print and digital media.

Content



2.0 The Identity Elements
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2.12

Using the MBRSG full
colour brand marque with
light background images

Using the MBRSG reversed
colour brand marque with
dark background images

Using the MBRSG white
colour brand marque with
dark background images

Brand Marque - Usage On
Image Background

Images treated as background should be selected carefully
when used with the MBRSG brand marques.

This page presents the best practices to ensure enough
contrast and visibility. A key consideration is not to
use a complex or busy background images.

Page 2.11 specified suitable background colours for each
of the MBRSG brand marque versions, those values can
help to measure if a selected image would work as a
background and provide enough contrast and visibility.

The adherence to the principles outlined here will ensure

enough contrast and maximum exposure to the MBRSG
brand identity and branded communication.
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2.0 The Identity Elements
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1. Using the MBRSG full
colour brand marque on the
watermark version of the
shield pattern background

2. Using the MBRSG
reversed colour brand
marque on the Coreblue
version of the shield
pattern background

3. Using the MBRSG white
colour brand marque on
the black version of the
shield pattern background

Brand Marque - Usage On The
Shield Pattern Background
The shield pattern is an element of the MBRSG brand

visual system. It used as a background element, to
enhance and enrich the brand communication.

The MBRSG brand marque should be carefully used on
the shield pattern, the following rules must be applied
to guarantee the best brand presentation:

1. The MBRSG full colour brand marque can be only used on
the watermark version of the shield pattern background

2. The MBRSG reverse colour brand marque can be only used
on the Coreblue version of the shield pattern background

3. The MBRSG white colour brand marque can be only used
on the black version of the shield pattern background

Please refer to pages 2.28-2.30 for more details
on the shield pattern design and usage.
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2.0 The Identity Elements

This Is A
Headline
With
Emphasis
On Some
Words

www.mbrsg.ae

Width

Height

This Is A Headline
With Emphasis On
Some Words

-

Sub Headline Plased
Here Using Title Case

www.mbrsg.ae

Width

Height

This Is A Headline
With Emphasis On
Some Words

Height

Width

(Width + Height) = 32 = X
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Brand Marque - Sizing On
Portrait Formats

The MBRSG brand marque size can be defined
by an equation, which can be used and applied
to any kind of media. This equation works

for both portrait and landscape formats.

It can be defined in relation to the medium
size by using the following formula:

(Width + Height) ~ 32 = X

For example, an X value for an A4 ad =
(21 + 29.7) - 32 = 1.584 cm

The MBRSG brand marque size
equal to 1X'in height.
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2.0 The Identity Elements 2.15 Brand Marque - Sizing On
Landscape Formats

Similar to the portrait formats, the
MBRSG brand marque size can be
i) _ defined by the same equation:

This Is A Headline With
Emphasis On Some Words

2 Sl A ensd i
P PN FTH
MOHAMMED BIN RASHID

It can be defined in relation to the medium
‘ size by using the following formula:

Width

(Width + Height) ~ 32 = X

For example, an X value for an A4 ad =

This Is A Headline (21 +29.7) + 32 = 1.584 cm
With Emphasis On [

TR Someords The MBRSG brand marque size

equal to 1X'in height.

Pt
>~“‘:}:>

Width

(Width + Height) + 32 = X
This Is A Headline

With Emphasis On
Some Words

Height

Width
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2.0 The Identity Elements 2.16 Brand Marque - Positioning

2[sX
P g/'g'x The MBRSG The positioning of MBRSG brand marque is predefined
AU A A T (o brand marque for both below, and above the line communication:
MOHAMMED BIN }IKOAJ;:II]; ' top positioning
SCHOOL OF GOVERNMENT On below the line (BTL) communication: the MBRSG brand marque
must be positioned at the top right corner at 2/ X distance of the edge.
On above the line (ATL) communication: the MBRSG
brand marque must be positioned at the bottom
right corner at ?/3 X distance of the edge.
X value defined by the medium dimension as
described in the pages 2.33-2.38.
2 bl wa onpd 3
The MBRSG brand [ RN TR
marque bottom SCHOOL O CovERNMENT NG| .
positioning L - ?/sX
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2.0 The Identity Elements 2.17 Colour - Overview

Colour is a very important element and
a key identifier for our brand. In the
following pages we'll see how defined
colours contribute to creating an easily
recognisable and distinctive identity.
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2.0 The Identity Elements

45%

Mohammed Bin Rashid School Of Government Brand Identity Guidelines. March 2014

2%

2.18

Colour - Balance

The colour balance and proportion across all communications
is important in order to maintain a consistent visual look and
feel. The example on this page illustrate how the colours

may be used in different situations and applications.

White is the background or canvas on which our colours live
on or within. The overall neutrality of white, as opposed to grey
or black, gives all of our brand colours visibility and clarity.

As a general rule, the percentage of white we use in
our collaterals, applications and environments should
follow a rule of 45% of the overall visual presence.

Coreblue dominates the hierarchy as the main identifier and signature
colour of our identity. We use it too to highlight and for attracting
attention to some aspects of our communication. The use of
Coreblue should follow a rule of 35% of the overall visual presence.

Cobaltone and silvertone combined with the Coreblue creates a
harmonious balance and distinctive identity to our communication.
Their usage should follow a rule of 9% of the overall visual presence.

Our secondary colours are used as accent colours in internal
communication collateral, annual report charts, tables,
diagrams, merchandise, gift items and environments. They
should not present more than 2% of our communication.

Adhering to these principles will allow us to use colour as a powerful
branding element to maintain a consistent visual language.
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2.0 The Identity Elements 2.19 Colour - Primary

Our corporate colours are a key element of our visual

Print Output: Pantone® 294 CP system. They differentiate us in our business category.
C100 M69 Y7 K30 Ore l I e

The technical information in this section is very

Screen Output: RO G47 B108 e
specific and needs to be followed carefully.
HTML 002F6C Pantone® 294 CP . /

— Forthree colour or less offset printing use the Pantone values.

— For four colour offset printing use the CMYK values.

0% 10% 20% 30% 40% 60%  70% 80% 90% 100%
— For digital and on screen communication

use RGB or HTML values.

Print Output: Pantone® Process Black C
CO MO YO K100 a‘

Screen Output: R44 G42 B41
HTML 2C2A29 Pantone® Process Black C

0% (00 N2l O B TOM S OV IS 0% 60% = /0%  80% 90% 100%

Print Output: Pantone® Cool Grey 9 CP CObaltone

C30 M22 Y17 K57

Screen Output: R117 G120 B123
HTML 75787B

Pantone® Cool Grey 9 CP

Silvertone
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2.0 The Identity Elements 2.20 Colour - Secondary

The technical information in this section is very

Print Output: Pantone® 874 CP specific and needs to be followed carefully.
C17 M36 Y52 K038 O ea

For three colour or less offset printing use the Pantone values.
Screen Output: R148 G121 B93

HTML 94795D Pantone® 874 CP —  For four colour offset printing use the CMYK values.

— For digital and on screen communication
use RGB or HTML values.

0% 10% 20% 30% & 40% 60% 70% 80% 90% 100%

Print Output: Pantone® 208 CP
C15 M100 Y37 K45 ega re

Screen Output: R134 G31 B65
HTML 861F41 Pantone® 208 CP

0% 10% 20% 30% 50% 60% 90% 100%
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2.0 The Identity Elements 2.21 Typography - Overview

Typography is a powerful tool in our
visual identity. It helps create brand
recognition and plays a significant role
in aligning our communications with our
brand marque. The typefaces selected
to present the MBRSG brand matched
the brand personality and culture.

They are regal, simple and functional.

Mohammed Bin Rashid School Of Government Brand Identity Guidelines. March 2014 . Content



2.0 The Identity Elements 2.22 Typography - English Headlines Typeface

Alexon is our primary English
typeface. We use it to write headlines
& highlight important messages.

We use it in three weights...

Light, medium & bold

ABCDEFGHIJIKLMNOPQRSTUVWXYZ abcdefghijklmnopqgrstuvwxyz 1234567890 (.,”;?'&$@%)
ABCDEFGHIJKLMNOPQRSTUVWXYZ abcdefghijklmnopqrstuvwxyz 1234567890 (.,”;:1&$@%)
ABCDEFGHIIKLMNOPQRSTUVWXYZ abcdefghijklmnopqgrstuvwxyz 1234567890 (.,"”;:21&6S@%)

Note: whenever Alexon is not available, use Helvetica instead.
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2.0 The Identity Elements 2.23 Typography - English Body-Copy Typeface

Helvetica is our secondary
English typeface. \We use it to
write body-copy, text paragraphs
& heavy text documents. We

use it in three weights...

Light, reqular & bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ abcdefghijkimnopgrstuvwxyz 1234567890 (.,”;:?1&$@%)
ABCDEFGHIJKLMNOPQRSTUVWXYZ abcdefghijkimnopgrstuvwxyz 1234567890 (.,”;:?!&$@%)
ABCDEFGHIJKLMNOPQRSTUVWXYZ abcdefghijkimnopqrstuvwxyz 1234567890 (.,””;:?!&$@%)

Note: whenever Helvetica is not available, use Arial instead.
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2.0 The Identity Elements 2.24 Typography - Arabic Headlines Typeface

wuoJlveuhll bhA Q@Umwlu\g
gl culis) cLoaA il 1) wasual
.QLoaoll UJhU)JI wJe u*pquI :ujling
..0JJg) hall Iha oaad v

gy gl

(/194 1HTPEOIVAY- LLLU)Q\JQMU&UMQ)Q@QQJI wgoU,oUdLgng\cbprUaUuUu“jgggguuul
(7184 LIPEOLVAY- LLLUJQL)QALO_LUL}.OJjU\bQ)gﬂMJI wgoupul_l\glgggbbUaUaUuUuuaaggguuul

GE Hili is our primary Arabic typeface. We use it to write headlines & highlight
important messages. We use it in two weights, light & book.

Note: Whenever GE Hili is not available, use Helvetica Neue LT Arabic instead.
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2.0 The Identity Elements 2.25 Typography - Arabic Body Copy Typeface

g hall i I gui Sulualim
Sailill el eliall lias
L}ag,@_d CL!LLS.' oS ey
alghhall aulisll cljaally aayis
Uljol @il hall i O3 (A
.alg1 9 Ulog) Wy Ll

(Z19¢c.) IFE0TVAS- umpummunisubam_m_\aﬂ k59'me°\.J‘—|k9‘—°éébbdDuﬂU“L}“JJ33888‘—'”‘—'|
(#19¢c.) IFEOTVAS.- umpummuuolsubajg_m.\m| dgmuroddkgl_oéébbuauawgu”Asaaam_luu|
(#1€¢c.) 1IPIPEOTVAS. u.;u,.nda.n.q.mu.olsubajg.m.\a.ll So9mnupJuddugebhydgagugujjisgopdaul

Helvetica Neue LT Arabic is our secondary Arabic typeface. We use it to write body-copy, text paragraphs & heavy text documents. We use it in three weights, light, roman & bold.

Note: Whenever Helvetica Neue LT Arabic is not available, use Arial instead.
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2.0 The Identity Elements 2.26 Typography - English System
Default Typeface

Arial is our system default
typeface. We use as our roll-back
solution whenever our primary
typefaces are not available.

We use it in two weights...

Regular & bold.

ABCDEFGHIJKLMNOPQRSTUVWXYZ abcdefghijkimnopgrstuvwxyz 1234567890 (.,”;:21&$@%)
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2.0 The Identity Elements 2.27 Typography - Arabic System
Default Typeface

el e bl Lilad sa JL))

adc AJ\.;L;L_LL GMMLASMM
6 AY) b shall Jlaain) 40lSa) 5l 8 3
A ) g0 haddl 138 A2A0 (s
EUTISNET D

(Z!?Ec_)\YVQO'\V/\Q~ uﬁﬁumﬂ‘;kajﬁm\ gs)"ued‘ﬂé‘—’ttLLU"U‘LﬁU‘“JJAJCCC‘L";‘U‘
(Z!?Sc_)\*"ia"\//\‘\~ Mﬂmwghjyéy\ LﬁJodedﬂédéazk@w‘ﬂwJJSJtccﬁﬂg\

Arial is our system default typeface. We use as our rollback solution whenever our
primary typefaces are not available. We use it in two weights, regular & bold.
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2.0 The Identity Elements 2.28 The Shield Pattern - Overview

The shield pattern is a design element
in our brand visual system. It was based
on a core element of our identity, and
works side by side with other elements
to enrich our brand communication.

The following pages show where it
came from, how and when to use it.
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2.0 The Identity Elements 2.29 The Shield Pattern - Construction

The shield pattern is a geometric texture that mimics
Arabesque classic patterns. It was created from repeating
the shield shape from the MBRSG brand marque.

The shield shape The purpose of this demonstration is to show where the shield
from the MBRSG pattern originated from, it is not an instruction to recreate it.
brand marque
Do not attempt to recreate or alter the shield pattern in any
way. Digital artwork for all brand visual system elements can
be found on the CD ROM supplied with these guidelines.

The shield pattern
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2.0 The Identity Elements 2.30 The Shield Pattern - Versions

Primary variations

To add variety and flexibility, the shield pattern is made available
in three primary variations, and two secondary versions:

The primary variations:

The primary versions should be used to present
MBRSG the brand communication:

— Coreblue version:
— Pattern colour: Coreblue 85%
— Background colour: Coreblue 100%

— Watermark version:
— Pattern colour: Coreblue 0%
— Background colour: Coreblue 7%

MBRSG shield pattern MBRSG shield pattern MBRSG shield pattern

Coreblue version Watermark version Black version .
— Black version:

— Pattern colour: black 85%
— Background colour: black 100%

The secondary variations:

s d iati The secondary versions should be used only as differentiators
econdary variations to present MBRSG special programs and services :
— Goldleaf version:
— Pattern colour: Goldleaf 85%
— Background colour: Goldleaf 100%

— Regalred version:
— Pattern colour: Regalred 85%
— Background colour: Regalred 100%

MBRSG shield pattern MBRSG shield pattern
Goldleaf version Regalred version
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2.0 The Identity Elements 2.31 Prosperity Path Graphic - Overview

To communicate our brand focus:
“Empowering Leaders, Shaping The
Future”, and to emphasise on that
message visually, we have created the
“Prosperity Path Graphic” element.

Mohammed Bin Rashid School Of Government Brand Identity Guidelines. March 2014
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2.0 The Identity Elements

The shield shape
from the MBRSG
brand marque

Using a standard size, i.e.
A4, to crop the shield graphic

Mohammed Bin Rashid School Of Government Brand Identity Guidelines. March 2014

2.32

Prosperity Path Graphic - Construction

The prosperity path graphic was created to communicate
the MBRSG brand focus “Empowering Leaders, Shaping
The Future”. It communicates visually the concepts of
unity, partnership, advancement and future vision.

The design of the prosperity path graphic was inspired by
the shield of the MBRSG brand marque. The purpose of this
demonstration is to show where the prosperity path graphic
originated from, rather than as an instruction to recreate it.

Do not attempt to recreate or alter the prosperity path graphic
in any way. Digital artwork for all brand visual system elements
can be found on the CD ROM supplied with these guidelines.

The prosperity path graphic
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2.0 The Identity Elements 2.33 Prosperity Path Graphic - Orientations

Prosperity Path Graphic The prosperity path graphic is a flexible element that can respond
Orientation for The English to the communication need, in terms of the language we are
Language Communication communicating, or the type of communications we undertake.

This page represents the possible orientation
we can use based on those needs.

Prosperity Path Graphic
Orientation for The Arabic
Language Communication

Upward positioning Downward positioning

Upward positioning Downward positioning
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2.0 The Identity Elements 2.34 Prosperity Path Graphic - Variations

Primary variations
To add variety and flexibility, the prosperity path graphic is made
available in three primary variations, and two secondary versions:

The primary variations:

The primary versions should be used to present
MBRSG the brand communication:

— Coreblue version:
— Pattern colour: Coreblue 85%
— Background colour: Coreblue 100%

— Watermark version:
— Pattern colour: Coreblue 0%
— Background colour: Coreblue 7%

Prosperity path graphic Prosperity path graphic Prosperity path graphic

Coreblue version watermark version black version .
— Black version:

— Pattern colour: black 85%
— Background colour: black 100%

The secondary variations:

The secondary versions should be used only as differentiators
to present MBRSG special programs and services :

— Goldleaf version:

— Pattern colour: Goldleaf 85%

— Background colour: Goldleaf 100%
— Regalred version:

— Pattern colour: Regalred 85%

— Background colour: Regalred 100%

Prosperity path graphic Prosperity path graphic
Goldleaf version Regalred version

Secondary variations
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2.0 The Identity Elements

””””

,,,,,,,

1/3H

a. Divide the height
of the application into
three equal parts

~1/3W--,

. W ‘
L 1/BWo_1/3W - 1/3W

2.35

~1/3W--,

1/3H

b. Divide the width of
the application into
three equal parts

1/2H

d. Define the (B) point,

which results from the
intersection between
the middle line of the
application height
(1/2H), and the line of
1/3 the width (1/3W)

e. Fit the width of the
prosperity path graphic
in the application

c. Define the (A) point,

which results from the

intersection between
the line of 1/3 the height
(1/3H), and the line of
1/3 the width (1/3W)

f. Position the g. For flexibility, the
intersection point prosperity path graphic
of the prosperity can be moved between
path graphic, on the the points (A) and (B)

intersection point (A)
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Prosperity Path Graphic - Upward
positioning - Portrait Format

The positioning of the prosperity path graphic on portrait formats
using the upward positioning, is governed by a few principles to
ensure consistent implementation across different applications.
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2.0 The Identity Elements 2.36 Prosperity Path Graphic - Upward
positioning - Landscape Format
The positioning of the prosperity path graphic on landscape formats

using the upward positioning, is governed by a few principles to
ensure consistent implementation across different applications.

B SREREEEEEEEEEEE W ‘
o AYBW o A/BW /W o 1/3W
1/3H ;
H 1/3H
1/3H | | 1/3H A
a. Divide the height b. Divide the width of the c. Define the (A) point, which
of the application into application into three equal parts results from the intersection
three equal parts between the line of 1/3 the

height (1/3H), and the line
of 1/3 the width (1/3W)

1/3H
d. Define the (C) point, which e. Fit the width of the prosperity f. Position the intersection point g. For flexibility, the prosperity
results from the interséction path graphic in the application of the prosperity path graphic, path graphic can be moved
between the line of 1/3 the on the intersection point (A) between the points (A) and (C)

height (1/3H), and the line
of 1/3 the width (1/3W)
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2.0 The Identity Elements

””””

,,,,,,,

1/3H

a. Divide the height
of the application into
three equal parts

d. Define the (B) point,
which results from the
intersection between
the middle line of the
application height
(1/2H), and the line of
1/3 the width (1/3W)

. W ‘
L 1/BWo_1/3W - 1/3W

2.37

~1/3W--,

1/3H

b. Divide the width of
the application into
three equal parts

e. Fit the width of the
prosperity path graphic
in the application

c. Define the (A) point,
which results from the
intersection between
the line of 1/3 the height
(1/3H), and the line of
1/3 the width (1/3W)

f. Position the g. For flexibility, the
intersection point prosperity path graphic
of the prosperity can be moved between
path graphic, on the the points (A) and (B)

intersection point (A)
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Prosperity Path Graphic - Downward
positioning - Portrait Format

The positioning of the prosperity path graphic on portrait formats
using the downward positioning, is governed by a few principles to
ensure consistent implementation across different applications.
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2.0 The Identity Elements 2.38 Prosperity Path Graphic - Downward
positioning - Landscape Format
The positioning of the prosperity path graphic on landscape formats

using the downward positioning, is governed by a few principles to
ensure consistent implementation across different applications.

B SREREEEEEEEEEEE W ‘
o AYBW o A/BW /W o 1/3W
/3 | | 1/3H |
H 1/3H | | B
1/3H
a. Divide the height b. Divide the width of the c. Define the (A) point, which
of the application into application into three equal parts results from the intersection
three equal parts between the line of 1/3 the

height (1/3H), and the line
of 1/3 the width (1/3W)

1/3H
d. Define the (C) point, which e. Fit the width of the prosperity f. Position the intersection point g. For flexibility, the prosperity
results from the interséction path graphic in the application of the prosperity path graphic, path graphic can be moved
between the line of 1/3 the on the intersection point (A) between the points (A) and (C)

height (1/3H), and the line
of 1/3 the width (1/3W)
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2.0 The Identity Elements 2.39 Panel Grid - Overview

The panel grid provides a structure to
our visual appearance that is instantly
recognisable as MBRSG. It combines
all the brand visual elements in a
step-by-step process, while allowing
maximum creative flexibility.
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2.0 The Identity Elements

rrrrrr This Is A Headline
With Emphasis On
Some Words

This is dummy text. It is meant to be read but have no
,,,,, meaning. As a simulation of actual copy, using ordinary words
with normal letter frequencies, it cannot deceive eye or brain

www.mbrsg.ae

GOVERNMENT OF DUBAI

a bl wa onod S
a1 og Salloylal) FExEed |
MOHAMMED BIN RASHID
SCHOOL OF GOVERNMENT
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2.40 Panel Grid - Key Elements

The MBRSG brand panel grid has 8
unigue visual elements that makes
it distinctive and consistent:

1. Image area

2. Main message

3. The prosperity path graphic

4. The Shield pattern

5. Text area

6. The Government Of Dubai logo
7. The MBRSG brand marque

Content



2.0 The Identity Elements

Print Communication

Standard
Size Ad

Newspaper Ad
Full Page

Newspaper Ad
Half Page

Outdoor Communication

Billboard

This Is A Headline

Banner

This Is A Headline This Is A Headline - N is s A Headine
With Emphasis On With Emphasis On With Emphasis On Vi Emphasis On
Some Words Some Words Some Words S
his Is A Headline
With Emphasis On '
I Some Words I
v . v s
,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,, S
This Is A Headli This Is A Headl Ihis Is A Headline Thisls A Headine
is Is A Headline is s A Headline - " s i
With Emphasis On With Emphasis On With Emphasis On With Emphasis On
Some Words Some Words Some Words e
is Is A Headline
With Emphasis On
it s Some Words
SRES ]
) , )= v v

This Is A Headline
With Emphasis On
Some Words

This Is A Headline
With Emphasis On
Some Words

This Is A Headline
With Emphasis On
Some Words

This Is A Headline
With Emphasis On
Some Words

This Is A Headline
With Emphasis On
Some Words

This Is A Headline
With Emphasis On
Some Words

wwwmbrsg.ae

e

“This s A Headline:
‘With Emphasis On
Some
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2.41

Panel Grid - Elements Overview

The MBRSG panel grid system
has four layout variations:

1. Image and text layout using

the Prosperity Path graphic

— Coreblue version

Image and text layout using

the Prosperity Path graphic

— watermark version

. Text only layout using the shield
pattern — Coreblue version

. Text only layout using the shield
pattern — watermark version
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2.0 The Identity Elements

Outdoor:
Billboard
Banner
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2.42 Panel Grid Creation - Step One:
Defining The Medium Size

The starting point for creating the MBRSG
panel grid layout is to define the size of
the media that you are about to create.

Newspaper Ad Size:
Full page

Half page

Quarter page
Double spread page
Strip Ad

Standard Paper Size:
A0, A1, A2, A3, A4, A5

Content



2.0 The Identity Elements 2.43 Panel Grid Creation - Step Two:
Calculation X Value

X is the measuring unit we use to create

the MBRSG panel grid system across all
applications. It can be defined in relation to
the media size by using the following formula:

(Width + height) + 32 = X

32

For example, an X value for an A4 ad =
(21 +29.7) + 32 = 1.584 cm

Height

X = (W4+H) = 32

(W+H)

X

Width Width
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2.0 The Identity Elements
% X

12rowsX6cols

iR

ml
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2.44 Panel Grid Creation - Step Three:

Creating The Grid System

The grid system is the invisible structure
of our communication design. It allows us
to control placement consistency across
all applications, by defining content
areas such as visual area, text area and
brand marque placement positioning.

1- For all normal and standard formats:
Apply 12 rows x 12 columns

2- For all extreme formats:
Apply 12 rows x 6 columns (or vice versa)

3- For the gutter width use 74 X
4- For the margin use %3 X. Always

use the margins and not the page
to define and fit the grid setting.
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2.0 The Identity Elements 2.45 Panel Grid Creation - Step Four:

%X Brand Marque Size & Position
MBRSthrand r_r;_arque 77777 """ 5 /3 X The MBRSG brand marque size on all
op postioning o communications should be 1 X in total height.

SCHOOL OF GOVERNMENT

It should be placed 2/ X distance from the
right margins, either at the top or the bottom.

Aoy oaod Ul peet |
[ I ETENT) X
MOHAMMED BIN RASHID

,,,,,,,,,, | SCHOOL OF GOVERNMENT
23 X :

{243 X MBRSG brand marque
bottom positioning
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2.0 The Identity Elements 2.46 Panel Grid Creation - Step Five:

YoH
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Prosperity Path Graphic Size & Position

The positioning of the prosperity path
graphic is governed by a few principles,
to ensure consistent implementation
across different applications.

The following steps describe how to position
the prosperity path graphic on above the line
(ATL) communications, portrait formats. Please
refer to the pages 2.31-2.38 for more details
about the different orientations and positions:

a. Divide the height of the application
into three equal parts
b. Divide the width of the application
into three equal parts
c. Define the (A) point, which results from the
intersection between the line of 1/3 the height
(1/3H), and the line of 1/3 the width (1/3W)
d. Define the (B) point, which results from
the intersection between the middle
line of the application height (1/2H),
and the line of 1/3 the width (1/3W)
e. Fit the width of the prosperity path
graphic in the application
f. Position the intersection point of
the prosperity path graphic, on
the intersection point (A)
g. For flexibility, the prosperity path graphic can
be moved between the points (A) and (B)
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2.0 The Identity Elements

ext
Pt area

Image
area

Text area

ge area

1/3 W
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1/3 H

2.47 Panel Grid Creation - Step Six:

Image & Text Areas

The image and text areas defined are based
on the position of the prosperity path graphic.

If the upward position is used, the image area
is at the top, and the text area at the bottom.

If the downward position is used,
the image area is at the bottom,
and the text area at the top.

The size of the image and text areas can

be adjusted based on the communication
content, as demonstrated on page 2.26.
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2.0 The Identity Elements 2.48 Panel Grid Creation - Step Seven:
Placing Headline & Body Copy

The MBRSG panel grid system provides
the guideline to place headlines

RS and text in the communication:
&m%% . _ 1. Base the headlines gnd text
MGTANED ok kS D ThlS Is A Headhne placement on the grid system.
Wlth EmphaSiS On 2. Place the main headline in image
Some Words area, text area or on the prosperity

path graphic — the wider portion.

3. Place body copy, address and
URL in the text area.

This Is A
Headline
With
Emphasis
On Some
Words

_— > </7) A bl wa oao

AN PR PRI ET T
~ s

<8 Sy i
78S </
GOVERNME ENT OF DUBAL SCHOOL OF GOVERNMENT =

MOHAMMED BIN RASHID
www.mbrsg.ae
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2.0 The Identity Elements 2.49 Panel Grid - Flexibility

This page shows some examples of how the MBRSG
panel grid system can be flexible and responsive
to various communication requirements.

This Is A Headline This Is A Headline This Is A Headline
With Emphasis On With Emphasis On With Emphasis On
Some Words Some Words Some Words

This Is A Headline With
Emphasis On Some Words

o, I but

Secondary Headline With
Emphasis On Some Words

This Is A Headline
With Emphasis On
Some Words

This Is A Headline This Is A Headline
With Emphasis On

Some Words

This Is A Headline
With Emphasis On
Some Words

With Emphasis On
Some Words
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2.0 The Identity Elements

LJ_LO_I_HLOJI el UJ

Headline type setting using GE Hili typeface, light
and book weights, font size 50 pt, leading 50 pt.

O oJlulo ollngmiJiduuwudd Ola o) il 1ha
g N 6j [P d)n nanduuii 1ha g oaalwl
Jg v adbuod) (uwlbd oan) adao) [Vl

Paragraph typesetting using GE Hili typeface, light
weight, font size 23 pt, leading 27.6 pt (auto leading).

dhdi 17.A cdhai IEmpPaaumJ|@mePm! «0lS20l 6ya4ll o3m
1g cgsi0 ugSs 0l yaill 1 ;o yasell yghull u daluall (i)
Calods ro|.\'ai;.ul_| g caaidall jagaill sSkhel Gaill 3a wiis .al Sieo
LJ.||9.t.u.<7J| U.o.mgﬂ uadl cuowds U S canslell yjaguaill uL\_\}J L,Sla_l dausle
plasfuly Jutoill &ang gagiai &S i oxic -glosll of (uall gl

LLILC u.ag.xa.dl odm yla ‘LJ_Ilg.u.l.C JSwig 8cgpdo pcg lgl 2o U calels
alpal i gauig lgmuai ol oluiidll cualig lgiago <lsl o Juai bo

Paragraph typesetting using Helvetica Neue LT Arabic typeface, roman
and bold weights, font size 14 pt, leading 16.8 pt (auto leading).
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2.50 Panel Grid - Arabic Typesetting

To represent our brand image through
typography in a consistent and clear
manner, we defined simple typesetting
principles that need to be followed:

Headlines typesetting:

1.

2.
3.

Use GE Hili typeface for headlines, sub
headlines, short paragraphs and quotations.
Mainly use GE Hili light weight for headlines.
Use a combination of GE Hili light

and book to highlight and draw

attention to some words.

. Set similar value for the headline

font size and leading size. For short
paragraphs, set the leading to auto.

Body copy typesetting:

1.

2.

Use Helvetica Neue LT Arabic typeface for
main body copy and long paragraphs.
Mainly use Neue LT Arabic, the

light weight for body copy.

. Use a combination of Helvetica Neue LT

Arabic light, roman and bold to highlight
and draw attention to body copy.

. Set the leading value to auto.
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2.0 The Identity Elements

Empowering Leaders,
Shaping The Future

Headline type setting using Alexon typeface, medium
and light weights, font size 50 pt, leading 50 pt.

This is dummy for short paragraphs
typesetting. The typesetting is 23pt
font size, 27.6pt (Auto leading).

Paragraph typesetting using Alexon typeface, light
weight, font size 23 pt, leading 27.6 pt (auto leading).

This is dummy paragraph, the typesetting is 14pt font size,

16.8pt (Auto leading). This paragraph is meant to be as a simulation
of actual copy, using ordinary words with normal letter frequencies,

it cannot deceive eye or brain. Dummy settings which use other
languages or even gibberish to approximate text have the inherent
disadvantage that they distract attention towards themselves. Text may
be provided in any typeface, at whatever size and format is required.

Paragraph typesetting using Helvetica typeface, bold and regular
weights, font size 14 pt, leading 16.8 pt (auto leading).
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2.51

Panel Grid - English Typesetting

The following points outline typesetting
principles for the English language:

Headlines typesetting:

1.

2.
3.

Use Alexon typeface for headlines, sub
headlines, short paragraphs and quotations.
Mainly use Alexon light weight for headlines.
Use a combination of Alexon light

and medium to highlight and draw

attention to some words.

. Set similar value for the headline

font size and leading size. For short
paragraphs, set the leading to auto.

Body copy typesetting:

1.

2.

Use Helvetica typeface for main
body copy and long paragraphs.
Mainly use Helvetica, the light
weight for body copy.

. Use a combination of Helvetica light,

regular and bold to highlight and
draw attention to body copy.

. Set the leading value to auto.
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Section Three
Brand Applications
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3.1

Corporate
Applications
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3.1. Corporate Applications 3.1.1 Introduction

This section illustrates our corporate
applications which play an important role
in our overall communications system.
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3.1. Corporate Applications

Letterhead - Corporate Letterhead - President Continuation A5 notepad
e e ) B ===

'

Press kit folder Compliments slip Business card

Fax

3.1.2 Elements Overview

A4 notepad

Business card - President

..

s
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Envelopes

DVD Packaging

Nzl

Content



3.1. Corporate Applications 3.1.3 Letterhead - Corporate

Our stationery has been designed
P S TP A A 2 bl waanod i . o ; -
s o in a very distinctive style which
works as part of our brand.

All specifications and guidelines should be
followed when reproducing our stationery
to maintain our brand image consistently.

The paper stock specified for our
stationery and literature applications is:

Mohawk / Strathmore / Writing
/ Ultimate White Wove.

0al__oJly__150]
U167 odlel in)

Empoyeing Leadsrs, Stationery should always be printed in

Shaping the Future

Pantone® spot colours — never CMYK.

Specifications:

Size: 210mm x 297mm
U 18 mallel g 6al 8l o Paper stock welght 104 gsm
Empowering Leaders, Shaping the Future Production: 4 colour printing

e 18 Gilall ilyeidall o
www.mbrsg.ae

MBRSG Letterhead is available as digital artwork for print
production as well as MS Office document for electronic use.
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3.1. Corporate Applications
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314

Continuation Sheet - Corporate

Specifications:

Size: 210mm x 297mm
Paper stock weight: 104 gsm
Production: 4 colour printing

MBRSG continuation sheet is available as digital artwork for print
production as well as MS Office document for electronic use.

The MBRSG brand identity must only ever
be produced from master artworks.

Digital artwork for all elements can be found on the MBRSG
artwork CD ROM supplied with these guidelines.

Content



3.1. Corporate Applications

S Sy A bl usaanod s
@J& R P | TS
- MOHAMMED BIN RASHID
‘GOVERNMENT OF DUBAI SCHOOL OF GOVERNMENT

Wi iilpnighuito
Executive President Office

6al__oJly__ 130
U167 odlel in)
Empowering Leaders,

Shaping the Future

Level 13, Convention Tower P.O. Box 72229 Dubai UAE p.g| s 72229 .o 13 Gillall clsaiball aps
T 497143293290 F +9714329 3291 E info@mbrsg.ae www.mbrsg.ae
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3.1.5

Letterhead - President

Specifications:

Size: 210mm x 297mm

Paper stock weight: 104 gsm

Production: 3 colour printing + silver folio

MBRSG letterhead is available as digital artwork for print
production as well as MS Office document for electronic use.

The MBRSG brand identity must only ever
be produced from master artworks.

Digital artwork for all elements can be found on the MBRSG
artwork CD ROM supplied with these guidelines.
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3.1. Corporate Applications
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3.1.6

Continuation Sheet - President

Specifications:

Size: 210mm x 297mm
Paper stock weight: 104 gsm
Production: 3 colour printing + silver folio

MBRSG continuation sheet is available as digital artwork for print
production as well as MS Office document for electronic use.

The MBRSG brand identity must only ever
be produced from master artworks.

Digital artwork for all elements can be found on the MBRSG
artwork CD ROM supplied with these guidelines.
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3.1. Corporate Applications

AW

GOVERNMENT OF DUBAI

Fax

To:

a bl a—oaod s
& o9 _sallolail
MOHAMMED BIN RASHID
SCHOOL OF GOVERNMENT

sl

ol

No. Of pages:

Cbhaall sac

Date:

aulil

From:

Ref:

siigal

Level 13, Convention Tower P.O. Box 72229 Dubal UAE p.g.| i 72229 iya 13 Gilall Shaiball am
T+9714 3203290 F 497143293291 E info@mbrsg.ae www.mbrsg.ae
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3.1.7

Corporate Fax Sheet

Specifications:

Size: 210mm x 297mm
Paper stock weight: Plain A4 white pager
Production: 1 colour printing

MBRSG business forms follow the same principles applied on
the letterhead. MBRSG fax is available as digital artwork for print
production as well as MS Office document for electronic use.

The MBRSG brand identity must only ever
be produced from master artworks.

Digital artwork for all elements can be found on the MBRSG
artwork CD ROM supplied with these guidelines.
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3.1. Corporate Applications

S Sy o 2l a_ono il
N2 S ¥ el B | YT

- MOHAMMED BIN RASHID
‘GOVERNMENT OF DUBAI SCHOOL OF GOVERNMENT
Memo [JEEVY
To: ol
From: oo
Date: sl
Re: iy
ce: ol i

Level 13, Convention Tower P.O. Box 72229 Dubal UAE p.g.| i 72229 iua 13 Gilall Shaiball an
T+9714 3203290 F 497143293291 E info@mbrsg.ae www.mbrsg.ae
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3.1.8

Memo

Specifications:

Size: 210mm x 297mm
Paper stock weight: 104 gsm
Production: 4 colour printing

MBRSG business forms follow the same principles applied on the
letterhead. MBRSG memo is available as digital artwork for print
production as well as MS Office document for electronic use.

The MBRSG brand identity must only ever
be produced from master artworks.

Digital artwork for all elements can be found on the MBRSG
artwork CD ROM supplied with these guidelines.
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3.1. Corporate Applications 3.19 Compliment Slip

Specifications:

Ay al I 1 paopd 3
o L

- o ) o T Size: _ 90mm x 98mm
U181 wollel_igéal__dJlyy__150] Paper stock weight: 118 gsm
Empowering Leaders, Shaping the Future Production: 4 colour printing

MBRSG compliment slip is available as
digital artwork for print production.

The MBRSG brand identity must only ever
be produced from master artworks.

Digital artwork for all elements can be found on the MBRSG
artwork CD ROM supplied with these guidelines.

el o3 72229 1yo 18 Gl ilweigall o Ul _iociJlughl 2o
Convention Tower, Level 13, P.O. Box 72229 Dubai UAE o N
T+9714 3175549 F +9714 329 3291 E saleha bukattara@mbrsg.ae With Compllments

www.mbrsg.ae
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3.1.

Corporate Applications
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GOVERNMENT OF DUBAI SCHOOL OF GOVERNMENT

0)idg aalln
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Salha Juma Bu-Kattara
Webmaster Officer

dal__8llv__1s0d
U167 oedlel iyl
Empowering Leaders,

Shaping the Future

po&d s 72229 aya 18 @il ,ciljaiball o
Convention Tower, Level 13, P.O. Box 72229 Dubai UAE
T +971 4 3175549 F +971 4 329 3291 E saleha.bukattara@mbrsg.ae

www.mbrsg.ae
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3.1.10

Business Cards

Specifications:

Size: 55mm x 90mm
Paper stock weight: 352 gsm
Production: 4 colour printing, front and back

MBRSG business card is available as digital
artwork for print production.

The MBRSG brand identity must only ever
be produced from master artworks.

Digital artwork for all elements can be found on the MBRSG
artwork CD ROM supplied with these guidelines.
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3.1.

Corporate Applications
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Dr. Ali Sebaa AlMarri
Executive President

dal__8llv__1s0d
U167 oedlel iyl
Empowering Leaders,

Shaping the Future

&l s 72229 aya 18 @il iljaiball o
Convention Tower, Level 13, P.O. Box 72229 Dubai UAE
T 49714329 3290 F +971 4 329 3291 E info@mbrsg.ae

www.mbrsg.ae
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3.1.11

Business Cards - President

Specifications:

Size: 55mm x 90mm
Paper stock weight: 352 gsm
Production: 4 colour printing + silver folio,

front and back

MBRSG business card is available as digital
artwork for print production.

The MBRSG brand identity must only ever
be produced from master artworks.

Digital artwork for all elements can be found on the MBRSG
artwork CD ROM supplied with these guidelines.
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3.1. Corporate Applications
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3.1.12

DL Envelope

Specifications:

Size: 220mm x 110mm
Paper stock weight: 118 gsm
Production: 4 colour printing. Custom made

MBRSG envelope is available as digital artwork for print production.

The MBRSG brand identity must only ever
be produced from master artworks.

Digital artwork for all elements can be found on the MBRSG
artwork CD ROM supplied with these guidelines.
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3.1. Corporate Applications
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3.1.13

DL Envelope With Window

Specifications:

Size: 220mm x 110mm
Paper stock weight: 118 gsm
Production: 4 colour printing. Custom made

MBRSG envelope is available as digital artwork for print production.

The MBRSG brand identity must only ever
be produced from master artworks.

Digital artwork for all elements can be found on the MBRSG
artwork CD ROM supplied with these guidelines.
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3.1. Corporate Applications
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3.1.14

C4 Envelope

Specifications:

Size: 324mm x 229mm
Paper stock weight: 118 gsm
Production: 4 colour printing. Custom made

MBRSG envelope is available as digital artwork for print production.

The MBRSG brand identity must only ever
be produced from master artworks.

Digital artwork for all elements can be found on the MBRSG
artwork CD ROM supplied with these guidelines.
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3.1. Corporate Applications
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3.1.15

C3 Envelope

Specifications:

Size: 458mm x 324mm
Paper stock weight: 118 gsm
Production: 4 colour printing. Custom made

MBRSG envelope is available as digital artwork for print production.

The MBRSG brand identity must only ever
be produced from master artworks.

Digital artwork for all elements can be found on the MBRSG
artwork CD ROM supplied with these guidelines.
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3.1. Corporate Applications

Front side
Sy A il waoanod s
Taase P e
- \} MOHAMMED BIN RASHID

GOVERNMENT OF DUBAI

SCHOOL OF GOVERNMENT

Level 13, Convention Tower P.O. Box 72220 Dubai UAE
T 497143293200 F 497143293291 E

9 e 13 Gkl lpaibal 2y
e www.mbrsg.ae

Folder Die-cut Back side
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3.1.16

Folder

Specifications:

Size: 220mm x 310mm. Spine: 5mm
Paper stock weight: 400 gsm
Production: 4 colour printing. Custom made

MBRSG folder is available as digital artwork for print production.

The MBRSG brand identity must only ever
be produced from master artworks.

Digital artwork for all elements can be found on the MBRSG
artwork CD ROM supplied with these guidelines.

Final folding
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3.1. Corporate Applications
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Shaping the Future
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CD Sticker

Back side

Front side
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3.1.17

DVD Packaging

Specifications:

Size: 120mm x 178mm.

Paper stock weight: 104 gsm

Production: 4 colour printing. Custom made

MBRSG DVD packaging is available as
digital artwork for print production.

The MBRSG brand identity must only ever
be produced from master artworks.

Digital artwork for all elements can be found on the MBRSG
artwork CD ROM supplied with these guidelines.
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3.1. Corporate Applications 3.1.18 Certificate

Specifications:

PTG A bl A onod s
N ji\f@f&é G——og—<all §)lal ' Size: 297mm x 210mm

MOHAMMED BIN RASHID

GOVERNMENT OF DUBAI SCHOOL OF GOVERNMENT Paper stock welght 352 gsm
Production: 4 colour printing
)g_n'g 0al_aun MBRSG certificate is available as digital artwork for print production.

Certificate of Completion The MBRSG brand identity must only ever

be produced from master artworks.

ols Gusuaill sslguidl Ixm cughcl Digital artwork for all elements can be found on the MBRSG

Thisyis o/ cortify that artwork CD ROM supplied with these guidelines.

il ygall alais oif sa
Has successfully completed the course

e d jo3ail o, | jg3gdl e 4 g3l
Another A. Name Another A. Name Another A. Name
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3.1. Corporate Applications
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3.1.19

Notepad A4

Specifications:

Size: 210mm x 297mm
Paper stock weight: 104 gsm (inside pages)
400 gsm (cover)
Production: 4 colour printing. Custom made

160 pages maximum
MBRSG notepad is available as digital artwork for print production.

The MBRSG brand identity must only ever
be produced from master artworks.

Digital artwork for all elements can be found on the MBRSG
artwork CD ROM supplied with these guidelines.
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3.1. Corporate Applications

Inside pages Cover
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3.1.20

Notepad A5

Specifications:

Size: 148.5mm x 210mm
Paper stock weight: 104 gsm (inside pages)
400 gsm (cover)
Production: 4 colour printing. Custom made

160 pages maximum
MBRSG notepad is available as digital artwork for print production.

The MBRSG brand identity must only ever
be produced from master artworks.

Digital artwork for all elements can be found on the MBRSG
artwork CD ROM supplied with these guidelines.
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3.1. Corporate Applications

GOVERNMENT OF DUBAI

Requisition Form

Date:

Al waoapd s
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MOHAMMED BIN RASHID
SCHOOL OF GOVERNMENT

Issued To:

Requested by:

ltem Project Module ay
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To be Filled by Procurement

SL

Quotatation Requested From Vendor Quote | Amount Quoted

Vendor Selected
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3.1.21

Admin Form

Specifications:

Size: 210mm x 297mm
Paper stock weight: Plain A4 white pager
Production: 4 colour printing

MBRSG business forms follow the same principles applied on the
letterhead. MBRSG main form 1 is available as digital artwork for
print production as well as MS Office document for electronic use.

The MBRSG brand identity must only ever
be produced from master artworks.

Digital artwork for all elements can be found on the MBRSG
artwork CD ROM supplied with these guidelines.
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3.2

Corporate
Advertising
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3.2 Corporate Advertising 3.2.1 Introduction

This section presents the
implementation of the panel grid
system on brand advertising, and
allows expansion to accommodate
brand communication needs.
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3.2 Corporate Advertising

This Is A Headline
With Emphasis On
Some Words

-
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This Is A Headline
With Emphasis On
Some Words

This Is A Headline
With Emphasis On
Some Words

This Is A Headline
With Emphasis On
Some Words

This Is A Headline
With Emphasis On
Some Words
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3.2.2 Standard Size Adverts

Remember, when creating our brand
communications you should always follow the 7
easy steps highlighted in the pages 2.39 - 2.48.

Size: W210 x H297 mm

X = (Width+ Height) + 32

Grid system: 12 rows X 12 columns
Gutter = 14 X

The type size is defined by the media size and
should always be proportionate to the X value.

This example also applies to the
horizontal A4 size advert format.

For other standard formats like AO, A1, A2
etc., apply the same 7 step process.

Content



3.2 Corporate Advertising

This Is A Headline
With Emphasis On
Some Words
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This Is A Headline
With Emphasis On
Some Words
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This Is A Headline
With Emphasis On
Some Words

This Is A Headline
With Emphasis On
Some Words
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This Is A Headline
With Emphasis On
Some Words
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3.2.3 Full Page Newspaper Adverts

Size: W330 x H550 mm

X = (Width+ Height) + 32

Grid system: 12 rows X 12 columns
Gutter = 14 X

The type size is defined by the media size and
should always be proportionate to the X value.

Content



3.2 Corporate Advertising 3.2.4 Half Page Newspaper Adverts

Size: W330 x H260 mm
X = (Width+ Height) + 32

This Is A Headline

ggﬂeEwggiSis on This Is A Headline gi?t syst?;zzxm rows X 12 columns
; : utter =
With Emphasis On
Some Words The type size is defined by the media size and

should always be proportionate to the X value.

This Is A Headline
With Emphasis On
Some Words

MOHAMMED BIN RASHID
SCHOOL OF GOVERNMENT

i
@

This Is A Headline This Is A Headline
With Emphasis On With Emphasis On
Some Words Some Words
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3.2 Corporate Advertising

This Is A Headline With This Is A Headline With
Emphasis On Some Emphasis On Some Words
ezl it g
This Is A Headline With This Is A Headline With
Emphasis On Some Words Emphasis On Some Words
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3.2.5

Newspaper Strip Adverts

Size: W420 x H80 mm

X = (Width+ Height) + 32

Grid system: 6 rows X 12 columns
Gutter = 14 X

The type size is defined by the media size and
should always be proportionate to the X value.
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3.2 Corporate Advertising 3.2.6 Billboards

Size: W1200 x H580 cm

X = (Width+ Height) + 32

Grid system: 12 rows X 12 columns
Gutter = 14 X

The type size is defined by the media size and
should always be proportionate to the X value.

5 sk 2 lblwa anodl s
(;\> /kﬁ i 1_og__ 1l oylau)
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GOVERNMENT OF DUBAL SCHOOL OF GOVERNMENT

This Is A Headline This Is A Headline
With Emphasis On With Emphasis On
Some Words winwmbreg ae Some Words
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This Is A Headline This Is A Headline
With Emphasis On With Emphasis On
Some Words Some Words
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3.2 Corporate Advertising
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3.2.7 Banners & Drops

Size: W250 x H900 cm

X = (Width+ Height) + 32

Grid system: 12 rows X 6 columns
Gutter = 14 X

The type size is defined by the media size and
should always be proportionate to the X value.
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3.2 Corporate Advertising
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'

Sub Headline Plased
Here Using Title Case

wwwmbrsg.ae

This Is A Headline
With Emphasis On
Some Words

Sub Headline Plased
Here Using Title Case

This Is A Headline
With Emphasis On
Some Words

a

Sub Headline Plased
Here Using Title Case

www.mbrsg.ae

Nzt

This Is A Headline
With Emphasis On
Some Words

Sub Headline Plased
Here Using Title Case

wwwmbrsg.ae

2l oapdl i3
a__1_og 3l ojlal)
MOHAMMED BIN RASHID
SCHOOL OF GOVERNMENT

AP
Nt

GOVERNMENT OF DUBAI

This Is A Headline
With Emphasis On
Some Words

Sub Headline Plased
Here Using Title Case

www.mbrsg.ae

Mohammed Bin Rashid School Of Government Brand Identity Guidelines. March 2014

3.2.8 Standard Size Adverts

Size: W250 x H900 cm

X = (Width+ Height) + 32

Grid system: 12 rows X 6 columns
Gutter = 14 X

The type size is defined by the media size and
should always be proportionate to the X value.
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3.3 Corporate Literature 3.3.1 Introduction

This section focuses on our corporate
literature styling. Our basic identity
elements come together in a consistent
look and feel that dynamically
expresses our brand personality.

The design approach is clean,
contemporary and sophisticated.
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3.3 Corporate Literature 3.3.2 Elements

A4 English brochure A4 Arabic brochure
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“Quotation paragraph
with emphasis on some
words can be placed here”
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3.3 Corporate Literature

Brochure Headline
With Emphasis On
Some Words
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Brochure Headline
With Emphasis On
Some Words
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Mohammed Bin Rashid School Of Government Brand Identity Guidelines. March 2014

3.3.3 A4 English Brochure - Cover

Remember, when creating our brand literature
you should always follow the 7 easy steps
highlighted in the pages 2.39 - 2.48.

X = (Width+ Height) + 32
Grid system: 12 rows X 12 columns
Gutter = 14 X

The type size is defined by the media size and
should always be proportionate to the X value.

Specifications:

Size: 210mm x 297mm

Paper stock weight: 118 gsm (inside pages)
400 gsm (cover)

Production: 4 colour printing.

The MBRSG brand literature is available as
digital artwork for print production.

The MBRSG brand identity must only ever
be produced from master artworks.

Digital artwork for all elements can be found on the MBRSG
artwork CD ROM supplied with these guidelines.

Content



3.3 Corporate Literature

Main Headline With
Emphasis On Some Words

“Quotation paragraph
with emphasis on some
words can be placed here”

Main Headline With
Emphasis On Some Words

01

Section Title
With Emphasis
On Some Words

“Quotation paragraph
with emphasis on some
words can be placed here”

Small paragraph with
emphasis on some words
can be placed here

Graph title goes here. Title meant
to be read but have no meaning.
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3.34

A4 English Brochure - Inside Spreads

Specifications:

Size: 210mm x 297mm

Paper stock weight: 118 gsm (inside pages)
400 gsm (cover)

Production: 4 colour printing.

The MBRSG brand literature is available as
digital artwork for print production.

The MBRSG brand identity must only ever
be produced from master artworks.

Digital artwork for all elements can be found on the MBRSG
artwork CD ROM supplied with these guidelines.

Content



3.3 Corporate Literature 3.3.5 A4 Arabic Brochure - Cover

Specifications:

(I/‘{“) </ J_L}J‘)L}J)_lAA'_A)I(O‘\_‘\lle
*>~/VS MOHAMMED BIN RAJSHID Size: 210mm x 297mm
GOVERNMENT OF DUBAI SCHOOL OF GOVERNMENT Paper stock weight: 118 gsm (inside pages)
400 gsm (cover)
Production: 4 colour printing.

The MBRSG brand literature is available as

le UIQJQ digital artwork for print production.
ISJ_D_L” mml 90 The MBRSG brand identity must only ever

be produced from master artworks.

Digital artwork for all elements can be found on the MBRSG
artwork CD ROM supplied with these guidelines.

www.mbrsg.ae
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3.3 Corporate Literature 3.3.6 A4 Arabic Brochure - Inside Spreads

Specifications:
51l 20 jgiiollvlgic 3l 9.0 )giivinllvlgic Size: 210mm x 297mm
OlalsIluAD sl ol uAD sl Paper stock weight: 118 gsm (inside pages)
400 gsm (cover)
Production: 4 colour printing.

The MBRSG brand literature is available as
digital artwork for print production.

The MBRSG brand identity must only ever
be produced from master artworks.

Digital artwork for all elements can be found on the MBRSG
artwork CD ROM supplied with these guidelines.

20 0p9N 6160
Ay uwdewpnll sl
lia 21giUlvsoy Olol3)l

PR et Wi 1
@l Clals phaiay il ubgiall gl Hlaal il a i

Unollylg
wnll
vlo)SI Aol

3]
¢

lia 2guuilll ol vlgic
nod npoillyailia

vAes eyl a3t
“lis 2Agi vt Ulolsl

Mohammed Bin Rashid School Of Government Brand Identity Guidelines. March 2014 Content



a_ whwa _oaod 13
a1 _og3all 6)lall
MOHAMMED BIN RASHID
SCHOOL OF GOVERNMENT

3.4
Digital Media
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3.4 Digital Media 3.4.1 Introduction

As part of our new visual identity,

we've also created a new approach

to all our digital brand elements. This
section focuses on our basic online and
digital styling which plays a big part in
expressing MBRSG's personality in the
ever more important digital world.
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3.4 Digital Media

TESe

Presentation title should
be two lines maximum.

1. Cover slide

Section title should
be two lines maximum.

2. Section divider slide

B

Page headline should be two lines

as maximum lenght.

1. First subject:
This is dummy text. tis meant 1o be read but have no meaning.

2. Second subject:
Rt

3. Content slide

e

Page headline should be two lines
as maximum lenght.

~ First subject:
This

— Third subject:

S

“A quotation goes here.
This is dummy text. It is
meant to be read but
have no meaning”.

Name of the quoted person.

Full bleed imagery page example

4. Content slide - bullet points

s

Pie chart page layout. Title should be
two lines as maximum lenght.

Pie chart title
goes here

A

7. Content slide - graphs

5. Content slide - quotations

Thank you.

8. Content slide - closing

6. Content slide - Images
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3.4.2 PowerPoint Presentation - Overview

Our PowerPoint presentation template is
based on the panel grid design principles:

Media size: W254 x H190.5 mm
X value: (Width+ Height) + 32

Grid: 12 rows X 12 columns
Gutter: 1/4 X
Colour: RGB specifications

The following pages explain in details the
specifications for the following slides:

Cover slide

Section divider slide
Content slide

Content slide - bullet points
Content slide - quotations
Content slide - Images
Content slide - graphs
Content slide - closing

XN O W

Content



3.4 Digital Media 3.4.3 PowerPoint Presentation - Cover Slide

PowerPoint layout grid

Typesetting:
S| Sy~ 2l A _oao dal a3
éb/; 2 B a0 s
- N MOHAMMED BIN RASHID
GOVERNMENT OF DUBAI SCHOOL OF GOVERNMENT —

Slide title: set in 52-42pt using
Arial bold, left aligned.

Presentation title should
be two lines maximum.

- Name, department and date: set in
18-20pt using Arial regular, left aligned.

—  Web address: set in 12pt using
Arial regular, set in lower-case.

Nz

Presentation title that
extended to more than three
lines can benefit from the
panel grid flexibility.

Name/Department
DD MM YYYY

Name/Department
DD MM YYYY

A RERIER
R

Cover slide - Coreblue
- Long headlines

www.mbrsg.ae ¥ twitter@VBRSG

Presentation title should Presentation title should Presentation title that

be two lines maximum. be two lines maximum. extended to more than three
lines can benefit from the
panel grid flexibility.

Name/Department
DD MM YYYY

Name/Department Name/Department
DD MM YYYY DD MM YYYY

Cover slide - Watermark
- Long headlines

Cover slide - Coreblue Cover slide - Watermark
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3.4 Digital Media 3.4.4 PowerPoint Presentation - Section Divider

Divider slide - Coreblue

Typesetting:
GOVERNMENT OF DUBAI SCHOOL OF GOVERNMENT  \= —_ Sec“on t|t|e: set in 52_42pt us|ng ’[he

typeface Arial bold, left aligned.

- Footer: set in 8pt using Arial

SeCtion title ShOUId regular, set in lower-case.

be two lines maximum.

DD MM YYYY Presentation Title

Section title should
be two lines maximum.

Divider slide - Watermark
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3.4 Digital Media 3.4.5 PowerPoint Presentation - Content Slide

Content slide

Typesetting:
o |
- MOHAMMED BIN RASHID - . .
GOVERNMENT OF DUBAI SCHOOL OF GOVERNMENT — Head"ne: set In 26_20p‘t USIﬂg ‘the

. . typeface Arial bold, left aligned.
Page headline should be two lines

as maximum lenght. —  Sub-headline: set in 24-18pt using

) ] the typeface Arial bold, left aligned.
1. First subject:
— This is dummy text. It is meant to be read but have no meaning.

—  Body copy: set in 18-16pt using

2. Second subject: Arial regular, left aligned.
— This is dummy text. It is meant to be read but have no meaning.
— As a simulation of actual copy, using ordinary words with normal letter - Footer: set in 8pt using the Arial
frequencies, it cannot deceive eye or brain. regular, set in lower-case.

3. Third subject:

— This is dummy text. It is meant to be read but have no meaning.
— As a simulation of actual copy, using ordinary words with
normal letter frequencies, it cannot deceive eye or brain.

# DD MM YYYY Presentation Title

Blank slide
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3.4 Digital Media 3.4.6 PowerPoint Presentation -
Content Slide - Bullet Points

Bullet points slide

Typesetting:
e |
- MOHAMMED BIN RASHID - . .
GOVERNMENT OF DUBAI SCHOOL OF GOVERNMENT — Head"ne: set In 26_20p‘t US”']g ‘the

. . typeface Arial bold, left aligned.
Page headline should be two lines

as maximum lenght. —  Sub-headline: set in 24-18pt using

) ) the typeface Arial bold, left aligned.
— First subject:
— This is dummy text. It is meant to be read but have no meaning.

—  Body copy: set in 18-16pt using the

— Second subject: typeface Arial regular, left aligned.

— This is dummy text. It is meant to be read but have no meaning. . . .
— As a simulation of actual copy, using ordinary words with normal letter - Footer: set in 8pt using the Arial
frequencies, it cannot deceive eye or brain. regular, set in lower-case.

— Third subject:
— This is dummy text. It is meant to be read but have no meaning.
— As a simulation of actual copy, using ordinary words with
normal letter frequencies, it cannot deceive eye or brain.

# DD MM YYYY Presentation Title
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3.4 Digital Media 3.4.7 PowerPoint Presentation -
Content Slide - Quotations

Quotation slide

A Sy Ay ywa_oaod 3
{;‘>..L/§‘ ” T NPT
- v MOHAMMED BIN RASHID

OOOOOOOOOOOOOOOOO SCHOOL OF GOVERNMENT

Typesetting:

—  Quotation: set in 52pt using the
typeface Arial bold, left aligned.

- Name: set in 26pt using the typeface

“A CIUOtatiOn gOes hel'e. Arial regular, left aligned.
ThiS is dummy texlt. It is - Footer: set.in 8pt using Arial
meant to be read but regular, set in upper-case.
have no meaning”.

Name of the quoted person.

eeeeeeeeeeeeeeeee
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3.4 Digital Media

Full bleed Image slide

3.4.8 PowerPoint Presentation -
Content Slide - Images

K S
aese

‘GOVERNMENT OF DI

Full bleed imagery page example

# DD MM YYYY Presentation Title

Typesetting:
a bl wa onod 3
d_a__ongSallo)lal)
MOHAMMED BIN RASHID

SCHOOL OF GOVERNMENT —  Headline: set in 26-20pt using the
typeface Arial bold, left aligned.

- Image caption: set in 14pt using
Arial regular, left aligned.

—  Footer: set in 8pt using Arial
regular, set in upper-case.

ik s
Framed imagery page example Multi imagery page example
P ond image cap
nagecapion.  Fouthimage cap ion
One image slide Multiple image slide
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3.4 Digital Media

Pie chart slide

P
N2 1

‘GOVERNMENT OF DUBAI

Pie chart page layout. Title should be
two lines as maximum lenght.

Pie chart title
goes here
# DD MM YYYY Presentation Title

Y .

& __ong2all6)lal)

MOHAMMED BIN RASHID
SCHOOL OF GOVERNMENT

Key 1
Key 2
Key 3
Key 4
Key 5

Key 6
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349

PowerPoint Presentation -
Content Slide - Graphs

Typesetting:

Headline: set in 26-20pt using the
typeface Arial bold, left aligned.

Table title: set in 18pt using the
typeface Arial bold, left aligned.

Table copy: set in 16pt using
Arial regular, left aligned.

Footer: set in 8pt using Arial
regular, set in upper-case.

Bar chart page layout. Title should be
two lines as maximum lenght.

Chart title goes here

e

Table page layout. Title should be two
lines as maximum lenght.
Table title goes here

10% 25% 33%

2007

2008 19.5% 36% 38%
40% 2009 10% 25% 33%
30% 2010 15.5% 33% 35%
20%

2011 10% 25% 33%
10%

2012 10% 20% 30%
0%

2013 13% 23% 27%

Bar chart slide Table slide

Content



3.4 Digital Media 3.4.10 PowerPoint Presentation -
Content Slide - Closing

Closing slide

Typesetting:

—  Thank you message: set in 42pt
using Arial bold, left aligned.

Thank you.

www.mbrsg.ae ¥ twitter@VIBRSG
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3.4 Digital Media 3.4.11 Website Styling - Overview

The MBRSG web style guide helps you create
a simple, intuitive and consistent experience
on any screen or device.

Mohammed Bin Rashid School Of Government Brand Identity Guidelines. March 2014 Content



3.4 Digital Media

The MBRSG website header

30 px

10 px 10 px

The MBRSG website header on the grid

70px || 70px || 70px .. 70px .. 70px | 70px || 70px || 70px | 70px || 70px .. 70px || 70px
10 px 10 px 10 px 10 px 10 px 10 px 10 px 10 px 10 px 10 px 10 px 10 px 10 px

The MBRSG website header navigation
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20 px

30 px

”730 pX
20 px

3.4.12

Website Styling - Header

The header is the most prominent element on our web
page. It provides identification containing the MBRSG
brand marque and the Government of Dubai marque

- placed at the left side of the website layout.

The width of the web page header should always fill 100% of the
page container width regardless of screen size and the height should
remain consistent. The main container should be 1480 pixels in width.

The header navigation can contain hyper-links, drop down
menus or elements such as search boxes and log in buttons.
The width of the header navigation should never exceed

950 pixels and the approximate height is 130 pixels.

The primary navigation can be designed as
simple links or as tabs or drop down lists.

Note: The precise behaviour, dimensions and styling of the header
navigation should be defined by a CSS development kit.

Content



3.4 Digital Media 3.4.13 Website Styling - Grid System

70 px 70 px 70 px 70 px 70 px 70 px 70 px 70 px 70 px 70 px 70 px 70 px

Our website adheres to a 970 pixel

maximum width, with page elements
aligned and sized according to a 12
column grid. The grid consists of 70
pixel ‘columns’ and 10 pixel ‘gutters’.

The typical and recommended arrangements
of page elements are shown here on the right.

A vertical spacing grid of 15 pixels between
page elements is used to establish vertical
‘rhythm’ and enhanced legibility.

10 px 10 px 10 px 10 px 10 px 10 px 10 px 10 px 10 px 10 px 10 px 10 px 10 px
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3.4 Digital Media

3.4.14 Website Styling - Home Page

Mohammed Bin Rashid School Of Government Brand Identity Guidelines. March 2014

Our website home page design should be
structured in a simple and clear way.

It shouldn’t be cluttered with animated
images or unnecessary elements.

The example here shows the main elements that
are needed to be included on our home page:

1.

The header: it should include the
MBRSG brand marque, the Dubai
Government marque, social media links
and the button for the Arabic website.

Image slider: displays the latest
topics and headlines with the
related photos and images.

Latest news banner: presents
the latest news updates.

Content area: presents the most essential
and latest information in the categories of
Events and webcast, announcement, in
the media, and research and expertise.

Partner’s logo banner.

The footer: including the legal
notes and essential internal links.

Content



3.4 Digital Media 3.4.15 Email Signature - Main

Specifications:

1. Message body copy: Font: Arial, regular, 12pt. Colour: #000000.
2. Name: Font: Arial, bold, 10pt. Colour: #002F6C.

3. Title: Font: Arial, regular, 10pt. Colour: #000000.

4. MBRSG Brand marque and Dubai Government
logo: Brand Marque Height (X): 70 px.

5. Former name: Font: Arial, regular, 10pt. Colour: #B3B3B3.

6. Address (labels): Font: Arial, bold, 10pt. Colour: #002F6C.
Address (main): Font: Arial, regular, 10pt. Colour: #000000.

7. Social media: Font: Arial, bold, 8pt. Colour: #000000.

1 Icon size: W11 X H11 px.
2 8. Disclaimer: Font: Arial, regular, 8pt. Colour: #B3B3B3.
,,,,,,,,, 8. Environment note: Font: Arial, regular, 8pt. Colour: #43B02A.
3
The MBRSG staff email signature is available as digital artwork. To
U implement the design, open the provided HTML template and copy
PA the entire email signature, then past it into your email software.

P The MBRSG brand identity must only ever
be produced from master artworks.

Digital artwork for all elements can be found on the MBRSG
artwork CD ROM supplied with these guidelines.
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3.4 Digital Media 3.4.16 Email Signature - Replay

Specifications:
1. Message body copy: Font: Arial, regular, 12pt. Colour: #000000.
2. Name: Font: Arial, bold, 10pt. Colour: #002F6C.
3. Title: Font: Arial, regular, 10pt. Colour: #000000.
4. Telephone number (label): Font: Arial,
bold, 10pt. Colour: #002F6C.
Telephone (number): Font: Arial, regular, 10pt. Colour: #000000.
5. MBRSG name: Font: Arial, regular, 10pt. Colour: #002F6C.
The MBRSG staff email signature is available as digital artwork. To

implement the design, open the provided HTML template and copy
the entire email signature, then past it into your email software.

2 The MBRSG brand identity must only ever
be produced from master artworks.

3 Digital artwork for all elements can be found on the MBRSG
"""" artwork CD ROM supplied with these guidelines.
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3.5
Sighage &
Wayfinding
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3.5 Signage & Wayfinding

When producing the M

and wayﬁnd

space and vi

ng, maintal

3.5.1 Introduction

BRSG sighage
n enough clear

sibility around the brand

marque, avoid decorative executions
that compromise the guidelines.
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3.5 Signage & Wayfinding 3.5.2 External Building Signage

When producing the MBRSG external
building signage, maintain enough clear
space around the brand marque.

Signage can be produced in various
materials and techniques. The example
demonstrated here utilises a cut-out,
back lit on the MBRSG brand marque.

61 o9 <alléjlagl
MOHAMMED BIN RASHID

1/2X X
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3.5 Signage & Wayfinding 3.5.3 Reception Sign

When producing the MBRSG reception
signage, maintain enough clear space
and visibility around the brand marque.

Sighage can be produced in various
materials and techniques. The example
demonstrated here utilises a cut-out,
back lit on the MBRSG brand marque.

The brand marque demonstrated is made
out of aluminium with steel brush finish.
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3.6
Corporate Gifts
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3.6 Corporate Gifts 3.6.1 Introduction

Everything we give away needs to
surprise and reflect the true personality
of our brand. And with a clear idea of
our basic elements and look and feel,
we can transform a wide range of gifts
into uniquely sisned MBRSG gifts.
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3.6 Corporate Gifts
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SCHOOL OF GOVERNMENT

MBRSG primary brand marque
Full colour version

Use this version to brand corporate
gifts, when colour printing is possible.

MBRSG primary brand marque
Black colour version

Use this version to brand corporate gifts,
when print in one colour is only possible,

or to stitching, foiling or embossing finish.
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3.6.2

Brand Marque Usage

The main concern when producing the MBRSG corporate gifts is to
maintain the consistency, clarity and visibility of our brand identity.

Our brand must not be altered in any way through the process.
Sufficient clear space must be maintained around our brand
marque. Our brand colour should not be compromised.

Please refer to the relevant sections in this guideline that
discusse the visual elements and the brand marque usage.

On this page are some general instructions on when and
how to use the MBRSG brand marque on corporate gifts.

MBRSG primary brand marque
Reversed colour version

Use this version to brand corporate
gifts with dark materials, and when
colour printing is possible.

MBRSG primary brand marque
White colour version

Use this version to brand corporate
gifts with dark materials, and when print
in one colour is only possible, or for
stitching, foiling or embossing finish.

Content



3.6 Corporate Gifts

Mohammed Bin Rashid School Of Government Brand Identity Guidelines. March 2014

3.6.3 Corporate Premium Gifts - Pens

The MBRSG brand marque appears in this
example using the primary brand marque
in White, on silver or Black background.

The MBRSG brand marque can be
printed, engraved or etched.

Always allow for enough clear space
around the MBRSG brand marque to
ensure clear legibility and strong impact.

The gifts proposed in this example can be
purchased online from the following website:

montblanccorporategift.com

Content


http://www.montblanccorporategift.com

3.6 Corporate Gifts

Mohammed Bin Rashid School Of Government Brand Identity Guidelines. March 2014

3.6.4 Corporate Premium Gifts - Personal Set

The MBRSG brand marque appears in this
example using the secondary brand marque
in White, on Black leather background.

The MBRSG brand marque can be printed in
white, silver finish, gold finish, or de-bossed.

Always allow for enough clear space
around the MBRSG brand marque to
ensure clear legibility and strong impact.

The gifts proposed in this example can be
purchased online from the following website:

montblanccorporategift.com
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3.6 Corporate Gifts
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3.6.5 Corporate Premium Gifts - Travel Set

The MBRSG brand marque appears in this
example using the secondary brand marque
in White, on Black leather background.

The MBRSG brand marque can be printed in
white, silver finish, gold finish, or de-bossed.

Always allow for enough clear space
around the MBRSG brand marque to
ensure clear legibility and strong impact.

The gifts proposed in this example can be
purchased online from the following website:

montblanccorporategift.com
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3.6 Corporate Gifts
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3.6.6 Corporate Premium Gifts - Office Set

The MBRSG brand marque appears in this
example using the secondary brand marque
in White, on Black leather background.

The MBRSG brand marque can be printed in
white, silver finish, gold finish, or de-bossed.

Always allow for enough clear space
around the MBRSG brand marque to
ensure clear legibility and strong impact.

The gifts proposed in this example can be
purchased online from the following website:

montblanccorporategift.com
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; > MOHAMMED BIN RASHID
©2014 Mohammed Bin Rashid School SCHOOL OF GOVERNMENT
Of Governmnet. www.mbrsg.ae

All material shown and expressed within these
guidelines is the sole property of MBRSG. No
material may be reprinted or used in public or used
for private viewing without the consent of MBRSG.

Fonts:

The typefaces that are used, Alexon, GE Hili,
Helvetica and Helvetica Neue LT Arabic need to be
purchased for use from their individual suppliers.

Colours:

The colours shown throughout these guidelines are
not intended to match the Pantone Colour Standards.
Pantone® is a registered trademark of Pantone, Inc.

Photographs:

All the photographs used in this document
are copyrighted by their respective
owners and/or image libraries.
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